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Ngudi tiéu ding tré tudi Viét Nam tiép tuc tang cao tinh than lac quan v& tuong lai, ddy 1a cai nhin sau sic quan trong nhét
rat ra dwoc tir cudc khao sat niém tin nguoi tiéu dung thang Nam thuc hién bai cong ty VietPoll. Cudc khao sat dwoc tién hanh truc
tuyén voi 300 ban tré tir khip dat nude Viét Nam chia sé quan diém cua ho. Két qua cho thay rang ngudi tiéu ding tré van con quan
ngai hoic c6 1& ho c6 phan danh gia khic khe vé tinh hinh kinh té hién tai, nhung dong thoi ho lai dit ky vong kha cao khi n6i dén
tuong lai bao gdm viéc s& c6 nén kinh té tét hon, c6 nhiéu viéc 1am hon, thu nhap va mic séng cao hon.

Thong qua cudc khao sat ta c6 thé thay
ngudi tiéu dung tré van duy tri thai do lac
quan va ho mudn c6 mot cudc song tot dep
hon trong 12 thang tdi.

C6 mot diéu quan trong can luu ¥ 1a cudc
khao sat nay khong dai dién cho toan thé
dan sé dat nudc Viét Nam. N6 dai dién cho
gidi tré, dan thanh thi va sé ngudi sir dung
mang truc tuyén ¢ Viét Nam. Khao sat
thang Nam duoc thyc hién boi 300 dap
Vién, tinh todn dua trén 8 cau hoi co y nghia
can bang nhau. Nhitng cau hoi nay cho biét
quan diém cua ho V& nén kinh té Quéc gia,
diéu kién kinh doanh dia phwong, luong
viéc lam c6 sén va du kién chi tiéu. Bén cau
hoi vé tinh trang hién tai, bdn cau hoi vé du
kién trong tuong lai da giup chung toi dic
két duoc tong diém niém tin ngudi tiéu
dung.

MGi thang ching tdi thém vao bang khao
sat nhiing cau hoi quan trong (Tiéu diém)
tap trung vao su nhan biét va sir dung nhan
hiéu. Trong thang nay ching t6i mudn
khdm pha thi truong vé san phiam cham
s6c téc. Ching toi mudn tim hiéu cu thé
nhitng nhdn hiéu ma nguoi tiu dung Viét
Nam wa thich va 1y do tai sao. Vi vy,
ching t6i d& hoi nhirng cau hoi mang tinh
chét chung vé sy nhan biét nhan hiéu, da
ting sir dung, ngudn théng tin va Iy do lra
chon san pham.

Két qua cho thiy nguoi tiéu ding nhan
thirc dwoc nhirng su lwa chon ma ho c6 va
chét lwong san pham 1 yéu té chinh trong
viéc lua chon mét nhan hiéu cung vai mot
muc gia tot va uy tin thuong hiéu. Nguoi
tiéu dung tré Viét Nam thu va sir dung
nhiéu nhan hiéu, do d6 mot nhan hiéu mai
chi c6 thé thanh cong trén thi truong khi
ho phét trién sy nhan biét thuong hiéu cua
ho tot, ga ca va chat luong dap tng nhu
cau cua ngudi tiéu dung.

Nhirng théng tin chinh

v' Nguoi tiéu dung tré tudi Viet Nam duy tri
niém tin kha cao véi tong 107.1 diem.

v Tinh hinh kinh té Qudc gia hi¢n tai kha hon
s0 Véi ket qua cia cudc khao sat thang Tu
2014, tang tir 99.3 1én 103.5 dieém.

v' Vin 14 quan diém tich cuc trong 12 thang t6i
mac du s6 diém ¢ tuong lai giam tir 112.3
xuong 110.7 diem.

v Gié ca cua thyc pham hang héa van la méi
quan ngai 16n nhat doi véi nguoi tiéu ding,
theo sat d6 1a su tang gia quan ao va chi phi
van chuyén.

v' Nguoi tiéu dung tré tudi Viét Nam yéu thich
san pham cham s6c toc cua ho va uu tién
hang dau chinh la CLEAR.
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Bén Diém Nidm tin tiéu ding tang trd lai tir [dn giam nhe & cudc khao sat thang Tw. Téng diém tang tir 105,8
Ién 107,1 diém va ly do chinh cho sy gia tang la tinh trang hién nay cua nén kinh té c6 diém s cao

b 10 o i 50 (ot G hon. Biém hién tai tang tir mirc thap 99,3 trong thang Tw dén 103,5 trong thang Nam, trong khi s6

100=0 a ~ ; )
diém ¢ tuong lai giam nhe so véi thang trude, mac du nd van con rat manh & maic 110,7 diém.

120 1095 1081 Nhitng két qua nay cho théy trién vong tich cuc ma ngudi tiéu ding tré Viét Nam c6 vé trong lai

[ — e 1 0 cua dét nudce, ho rat lac quan t6i mire &6 ma ho c6 nhitng ky vong khong thyc té trong 12 thang téi.

100 SN W
90 - N N Diém s hién tai va twong lai Téng diém niém tin ngudi tiéu ding duat heo thong tin
100=0 nhéan khau hoc chinh
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Diém Sé hien tai ting e Gigi tinh Tudi Thu nhap Trinh d¢
v T(A),ng diém niém tin tang 1.3 tir 105.8 & tir 99.31én 103.5 . o 1os
thang Tu 1én 107.1 ¢ thang Nam. diem. ' '
v Su gia tang nay dua trén su cai thién vé 1000
diém sb ma dép vién danh gia vé& nén kinh té Diém sé & twong lai 900 |
hién tai tir 99.3 1én 103.5 diém. giam tr112.3 xudng 800
con 110.7 dlém : Nam N <25 wdi> 25 twdi Hginéllls D:géi:s Dai hoe Q?‘E

THONG TIN PAP VIEN

P e § Thong tin dép vién cua thang Nim la ban Tri¢u TG Dung, mot ké toan vién 25 tudi dén tir Can Tho. Dung lam viéc
% cho mot cong ty vat liu xay dung duoc 3 nam, ké tir khi cd hoan thanh bing dai hoc ké toan cia minh trong nim
2011. C6 da két hon véi mot ddng nghiép tir bo phan ban hang va bay gio ho di c6 mot bé trai 18 thang tudi that dé
thurong. Ho cting nhau kiém duoc $650 mdi thang, ddy 1a mot mirc lvong kha cao & mét thanh phé cip 2 nhu Cén
Tho, tuy nthién hién tai Dung khong may lac quan vé tinh hinh kinh té Quéc gia “Tdi lo ngai vé nén kinh té di xuong
do céc van dé hién tai da xay ra trong mét sé khu cong nghiép (lién quan dén tranh chdp Bién Péng giira Viéet Nam
va Trung Qudc), diéu ndy cé thé ddan dén tinh trang that nghiép hom, it viéc 1am cé sdn, gi4 cd cao hon va mirc song
thap hon”.

Hién nay Dung va chong dang c6 géang tiét kiém du tién dé mua mot manh dat, khi do ho c6 thé xay dung mot ngdi nha. Cé dy néi rang "chling
t0i van sé di lam nhw chiing t6i bay gio, nhieng dong thoi chiing tdi sé ¢ nha ngi tr va sé tién ching toi nhdn dicot tir dé ching toi cé thé tit
kiém cho nrong lai con trai cia ching téi". Ho dit hy vong cao vao cudc song twong lai ciia ho "cugc séng cua chiing toi sé tor hon khi ching toi
1am viée cham chi va hoc cling mét l0c dé dieoc thing chirc kiém duwoc nhiéu tién hon trong tirong lai".

M@t trong nhiing so thich ciia Dung 13 di mua sdm vao cudi tOne of Dung’s interests is to go shopping during weekends witvéi ban bé hozc
ngudi than. C6 thuong di dén tiém Iam téc hai tuin mot 1an dé 1am mong, goi dau va mét xa mat. Co ciing di dudi toc hoic nhuém mdi thang.
Thuong hiéu yéu thich cua ¢b 14 L’Oreal, “né ¢é mui hirong dé chju, thusc nhugm dé 18n mau va khéng bi phai; né 1am cho téc cuia toi béng
muegt hon va gid ca thi chap nhdn dwoc , khong thdp nhung déi Vi téi dé la cdi gid hop 1p”. Dung thuong hay mua cac san phdm vé téc & tiem
cham soc toc , va tim kiém thong tin vé san pham tir ban beé, ddng nghiép hozdc ngudi ban. Biéu quan trong nhit ma Diing s& dua vao suy xét khi
mua mét san pham chiam séc toc méi 12 gia ca. Hai didu quan trong tiép theo s& anh huong dén quyét dinh cia minh 12 uy tin thwong hiéu va chat
luong. “Téi quan tdam rang san pham lam toc t6i mueot vé bong. Pong thei san pham gii diroc mau bén lu va c6 hirong thom dé chiu”,

NEN KINH TE QUOC GIA

Nguoi tiéu ding tré danh gia kinh té quéc gia & mirc trung binh véi khoang 86% sé ngudi duoc hoi danh gia nén kinh té trung binh hodc kém, mac
dd cting mét lic ho néi riang kinh té tét hon so v&i nam truéc. Pap vién tra 10i khao sat van con rit lac quan trong nam t6i véi da sé ap dao hy vong
rang nén kinh té qudc gia s& tét hon hoac tét hon nhidu trong 12 thang toi ké tir bay gio.
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Nén Kinh Té Quéc Gia B Hién tai
M 12 thang trudc

i 12 thang téi

74% nguoi tiéu diing & H5 Chi Minh cho ring nén kinh té dang &
muc trung binh va 17% & muc kém so véi Ha Nai con s6 lan luot
1a 56% va 27%.

80%
69% ~ R . A psn .
Tinh hinh kinh t€ hién tai
59% : : : :
0, N - - - -
60% H6 Chi Minh 17%
40% 7
A Tot Trung binh Kém
/320/ 9
0 N N . oA .
- a gfi/“ Tinh hinh kinh té hién tai
20% 355 : : o
N Bl )|
1%2%5% 1%1%2% . ' / ‘ ;
Tuyét voi Tét Trung binh Kém R4t kém ) : : : '
Tot Trung binh Kém
Mot 1an nita dap vién & d6 tudi 24 hoac tré hon c6 su lac quan hon vé
twong lai v&i 71% cho ring nén kinh té Quéc gia s& tét htoion trong 12 Tinh hinh kinh té Quéc gia
thang téi so véi 59% dap vién trén 25 tudi.
Tinh hinh Kinh té & twong lai
; ; 520 64%

25+

Tét hon

KINH DOANH VA VIEC LAM

Trung binh

15%

Kém

Hién tai

So véi nam trudce

1 nam sau

Mic du c6 mot s6 lo ngai vé viéc thiéu cong an viéc lam trén thi trudng véi 68% s6 dap vién dé cap rang ¢ "khéng cé nhiéu" hoac "khéng ¢ viéc
1am" c6 sén tai thoi diém ndy, mét ty 18 ap dao s6 dap vién néi rang diéu kién kinh doanh dia phuong binh thuong (52% ) hoic tét (32%). Khong
giong nhu quan diém cua ho vé kinh té qudc gia, dap vién tir Ho Chi Minh va Ha Noi khdng khéc nhau vé binh chon.

Pidu kién kinh doanh hién tai & dia phuong

80%

Viéc lam

112 théng t6i

M So véi nam trude

HHién tai
60% 52% Khénlgarﬁ]"’ vie % 31/
Khong c6 nhicu 315 : i
0, " H
g0 249% viéc lam lim _ :  58%
15% Nhidu viée 1am FETT— :
20% o
09 - — — 0% 20% 40% 60% 80%
RAt tt Tét Binh Kém R4t kém Thi tredng viée 1am thét chat cho thanh nién Viét Nam
thuong
Pidu kién kinh doanh & dia phwong L e
€ 1 . . & BT q HHié
Vigclam tai ~ “Hient Vige 1am tai Hign tai
; : : : A C A 8 So véi 12 thang truée 5 NA;  So v6i 12 thang trude
S S—— H3 Chi Minh i NG 112 g
: : : 12 thang téi 1412 thang sau
T —— 80% 80%
Nam 2% |
56% 58%
Tét Trung binh Kém 60% e 60% 51%
: : 40% |36 Phrss 31% 40% |26 7 ;3%0
<15 triéu % . %
' : : : 20% - oo 20% 1
s e I — % "
Tét Trung binh Kém Nhiéu  Khong nhidu Khong ¢6 Nhiéu  Khong nhiéu Khong c6
lam lam
TAI CHINH GIA PINH

Nguoi tiéu dung tré van lo ngai V& su gia ting trong chi phi ciia thuc phim hang héa, theo sat 1a quan 4o va chi phi di lai, van chuyén. C6 mot su
tuong quan manh ma va hop ly giita mic sdng va mirc luong ho gia dinh. Theo d6 chung ta co thé thiy rang 40% sb ngudi dwoc hoi ¢ mot mirc
luong cao hon so véi 12 thang treée va 44% néi rang doi séng gia dinh cua ho da duoc cai thién trong cuing thai ky.
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Miic séng B So v6i nam truée

112 théng t6i
80%

60%

40%

LN — O —

0% 2%

0%

Khi hon  Kh hon
nhiéu

Nhuci  Kémhon Kém hon

nhiéu

Chi tiéu so véi 12 thang trwéc

Giam xu8ng Nhu cii Tang lén

Thanh toan..

14%

Tién thué nha

Giai tri

Quin 4o

Di lai vén..

Dich vu tién ich

0% 25% 50% 75% 100%

Thu nhap i 12 thang t6i

H So v4i nam trude

Giam xuong

Nhu ct

0% 20% 40%

Nguoi tiéu dung tré mudn va mong ring ho sé c6 thé
mua c4c vat dung gia dinh trong nam nay.

60% 80%

Ngudi tiéu ding tré tudi cé y dinh mua sim rit manh trong 12 thang tiép theo véi 68%
néi rang ho c6 ¥ dinh hoic ké hoach && mua mét mat hang gia dung 16n. 44% néi rang
ho muén mua mét chiéc xe tay ga hodc xe hoi trong cung thai k.

Du kién chi tiéu vat gia dung dua trén thong tin nhan khéu
hoc chinh

Du kién chi tiéu - C6
So véi thang Tu

. 100%
Nha ctra - tang 1% 1% 5605 74% 71% 70%

80% —- T o
60% o L4 . 'S S
40% -
20% -
0% -

Vit gia dung — tang 2%

Nam  Nir <25 tudi> 25 tudi

Hon 15 Dudi 15
trigu  trigu

Pai hoe  Khdng
dai hoc

Xe may/ 6 to — tang 1%

CAU HOI TIEU PIEM - SAN PHAM CHAM SOC TOC

As living standards improve and consumers pay more attention for their appearance, the use of
hair care products is no longer limited to shampoos and hair washing. Demand for a range of hair
care products, such as styling agents or colorants, has increased strongly in recent years with both
men and women more concerned about personal appearance. Unilever has a strong market
presence and dominates the hair care product market with popular brands, such as Sunsilk and
Dove. As brands grow they aim at reaching a wider base of customers by offering a wider range
of products including, conditioners, colorants and styling agents. The brands engage in extensive
marketing campaigns to build awareness and keep the image of their brand fresh and strong in
consumers’ minds. Indeed, brand image and reputation is one of the main factors leading to the
conversion from awareness, to product trial and finally to preference.
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Cham sdc toc tai tiém lam toc dia phuong

Clear
29%
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Head & Shoulders Pantene
% 15% % 10%

Nhanbiét  Tingding Dingtrong4  Yéuthich Nhanbiét  Tungding Dungtrong4  Yéu thich
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Top 6 nhén hi¢u da tirng sir dung

Clear

3 70%
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Top 4 nhan hi¢u dung trong 4 thang qua — Theo giéi tinh

Pantene

ENam MNx

Nhan t6 chinh dé lira chon mét
sén phim

Gia ca
Danh tiéng thuong
hiéu
Thanh phan ty nhién
Murc 46 ¢ sin cua
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|
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B 5%
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M %
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Dé biét thém thong tin vé bang bao c4o hoic dich vu cua VietPoll,
vui 10ng giri email dén 6ng Patrick Meza (patrick. meza@vietpoll.vn)
hoac truy cap trang web caa chdng toi.

www.Vietpoll.vn
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